
Design Brief for COZZY Herbal Products 

Project Identity & Vision 

• Brand Name: COZZY Herbal Products. 

• Tagline: Natural Wellness. 

• Core Philosophy: Bridging traditional botanical knowledge with modern manufacturing 

standards to provide non-toxic, nutrient-rich health and skincare alternatives. 

• Mission: To manage systemic issues like chronic inflammation using holistic, multi-

targeted herbal formulations. 

Visual Identity & Brand Standards 

• Typography: The primary brand font is Raleway, utilized in various weights (100–900) 

to create a clean, modern, and accessible feel. 

• Color Palette: 

o Primary Green (#2E7D32): Represents nature, growth, and the herbal 

foundation of the products. 

o Accent Green (#43A047): Used for hover states and highlights to provide visual 

depth. 

o Text Gray (#707070): Ensures high readability for educational content. 

o Dark Background (#1A2E1A): Used in hero sections to symbolize the "deep 

forest" origin of the ingredients. 

• Imagery: High-resolution botanical photography (Assets H_1 through H_9) is used to 

reinforce the organic nature of the product line. 

Product Architecture & Formulations 

• Scientific Approach: Products are designed using the "Combinatorial Effect," where 8 

to 10 active botanical ingredients (such as Aloe Vera and medicinal barks) work 

synergistically for higher therapeutic value than isolated chemicals. 

• Key Focus Areas: 

o Anti-Inflammatory Range: Based on research identifying 25 specific herbs that 

naturally reduce inflammation. 

o Dermatological Care: Topicals like herbal soaps, creams, and ointments 

formulated with lipid-based delivery systems (Coconut and Olive oils) to enhance 

bioavailability. 



o Internal Health: Liquid mixtures and powders for holistic physiological support. 

Technical & Manufacturing Specifications 

• Quality Standard: All production must adhere to Good Manufacturing Practices 

(GMP) to prevent microbial contamination—a critical challenge in herbal startups. 

• Testing Protocol: * Stability Testing: Products undergo shelf-life trials under varying 

environmental conditions. 

o Efficacy Validation: Rigorous testing to ensure herbal concentrations provide 

promised relief. 

• Regulatory Roadmap: Mandatory registration and certification with the Food and 

Drugs Authority (FDA) and the Traditional Medicine Practice Council (TMPC). 

Digital Experience Design (UX/UI) 

• Interface Features: 

o Sticky Navigation: Transparent-to-solid white navbar transition on scroll for 

persistent accessibility. 

o Responsive Gallery: A specialized 'tm-gallery' using Slick Carousel and 

Magnific Popup for an immersive, mobile-optimized product showcase. 

o Testimonial Engine: A carousel-based system designed to build consumer trust 

through peer reviews. 

• Interaction Design: Smooth-scrolling navigation (600ms 'swing' animation) to create a 

"cozy" and effortless browsing experience. 

Market Strategy & Accessibility 

• The "Value Gap" Strategy: Positioned as a cost-effective alternative to expensive 

allopathic treatments, particularly in developing regions. 

• Sustainability: Sourcing strategies that prioritize local biodiversity and support herbal 

cultivators, contributing to a "Circular Economy" of health. 

 


